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Summary
Population Media Center (PMC) uses entertainment programming on radio and television to encourage delayed parenthood, the consistent use of effective methods of contraception, and safer sexual behaviors, as well as to empower women to play equal roles in family decisions and in society.  PMC uses a unique strategy, based in the Sabido methodology for behavior change, centered on the creation of long-running serial dramas in which realistic characters model new ways of thinking and acting for the audience. 

As the audience follows these highly entertaining programs, they vicariously experience the rewards and punishments the characters receive as they act out the culture’s positive and negative values. The main characters of the drama are referred to as “transitional” characters, in that they struggle to change their attitudes and behaviors, overcome obstacles, and reap the rewards of positive change. These characters are written to be most representative of the target audience, so that the audience identifies with them and therefore is engaged by the drama. 
This methodology, known as the Sabido methodology after its creator, Miguel Sabido of Mexico, has been demonstrated to be highly effective in motivating positive behavior change in the numerous countries where it has been used.  Scientific research has shown that the Sabido methodology leads to population-wide behavior change.  

Sabido’s own serial dramas are widely credited with contributing to the significant decline in Mexico’s population growth rate in the 1970s and 80s, resulting in the country being awarded the United Nations Population Prize for the foremost population success story in the world

Since 1998, PMC has initiated projects in Brazil, Burkina Faso, Côte d’Ivoire, Ethiopia, Jamaica, Mexico, Mali, Niger, Nigeria, the Philippines, Rwanda, Senegal, Sudan, the United States and Vietnam.  PMC has new projects in development in Botswana, China, Democratic Republic of the Congo, the Eastern Caribbean, Egypt, Guatemala, Honduras, Kenya, Madagascar, Malawi, Morocco, Mozambique, Namibia, South Africa, Swaziland, Tanzania, Uganda, the Western Pacific, Zambia, and Zimbabwe.  It has continuation projects in development in Burkina Faso, Côte d’Ivoire, Mali and the Philippines.  In 2007, PMC was recognized by the Population Institute with a Global Media Award for having the Best Electronic Communications Service for its entertainment-education television and radio dramas, featuring family planning, gender equality and reproductive health issues.  

This paper documents the results of several of PMC’s projects, highlighting our work on the problems of unwanted pregnancies, obstetric fistula, prevention of HIV, and other issues related to high levels of maternal morbidity and mortality, specifically in developing countries.  
Nigeria

In 2006, PMC produced and broadcast Gugar Goge (“Tell It To Me Straight”), a 70-episode radio serial drama addressing reproductive health, family planning, and obstetric fistula in northern Nigeria.  
Gugar Goge was broadcast over regional government-owned and private radio stations in Kaduna and Kano states from June 2006 to February 2007. By mid-September, 47% of new reproductive health clients indicated they were listening to the program.  Clinic monitoring determined that Gugar Goge served as the primary motivation to seek health care services for 33% of family planning/reproductive health clients and 54% of fistula clients.

The endline evaluation of the program showed that 93.7% of the population in Kano and Kaduna states had heard at least one episode of the program. Even more impressive was the fact that 82.1% of those interviewed reported listening to the radio serial drama at least weekly (four or more episodes per month).  The endline evaluation also found that: 

· When asked their opinion as to whether “a woman with fistula should be part of the community like everyone else,” more male listeners (32.1%) “strongly agreed” with this statement than did non-listeners (17.6%).

· When asked if they or someone they knew had “ever sought treatment for fistula,” more female listeners (59.7%) said “yes” compared to non-listeners (48.5%).

· A significant difference was found between male listeners (92.8%) reporting knowing of a place to get a male condom compared to non-listeners (75.0%).  A significantly larger percentage of female listeners (96%) also knew of a place to get condoms than did female non-listeners (64.4%).

· When asked if a condom was used the last time they had heterosexual intercourse in the last twelve months, significantly more female listeners (79.5%) said “yes” compared to female non-listeners (35.6%).

· When asked if it is “acceptable or not for information on condoms to be provided,” significantly more female listeners (87.2%) compared to female non-listeners (49.1%) said it is “acceptable.”

A post-broadcast qualitative evaluation, which consisted of participatory sketching and photography with avid listeners of Gugar Goge, demonstrated the personal impact of the obstetric fistula story line.  Many listeners, both in their sketches and photos, fo​cused on the interrelated themes of early marriage and pregnancies, the development of obstetric fistula, and the debilitating (and often fatal) consequences of such practices.
PMC is now carrying out a second serial drama project in northern Nigeria.  The new program, Ruwan Dare (“Midnight Rain”), began broadcasting in Kano, Kaduna, Katsina, and Sokoto states inJuly 2007.  Monitoring interviews conducted at reproductive health and family planning clinics with 220 clients in October-December 2007 showed that 55% of the clients reported that it was Ruwan Dare that had motivated their visit to the clinic.
PMC is also carried out an additional project dealing with obstetric fistula in northern Nigeria.  “Fistula Voices” involved capacity building among community leaders for promoting behavior change to prevent fistula.  A training workshop was held for fistula spokespersons in October 2007.  Twelve women who had experienced fistula were trained to reach out to other women in their communities to let them know how to prevent and treat fistula.

Ethiopia

PMC has recently begun producing a four-year social-content radio serial drama in Ethiopia.  The project also involves continuing production of a radio talk show for youth; production of various print materials on reproductive health; and capacity building programs for journalists, playwrights, religious leaders, women leaders, youth associations, and reproductive health professionals.  In addition, the project includes specialized activities for Ethiopia’s Afar and Somali Regions addressing female genital mutilation (FGM).  The project includes extensive monitoring and evaluation.

The talk show and panel discussion, called Alegnta (“Security”), has been on the air since October 2005.  The newest serial drama, Sibrat (“Trauma”), began broadcasting September 2007. The Afar radio program on FGM is called Naedetai (“Let’s Stop”), and the Somali program is called Igaddaa (“We Do Not Want It Anymore”). The programs in the Afar and Somali regions follow a magazine style format and include short dramas, interviews, storytelling, and narration.

Sibrat, Alegnta, Naedetai, and Igaddaa follow a string of previous projects by PMC in Ethiopia. Two radio serial dramas addressing the issues of reproductive health and women’s status, including HIV/AIDS, family planning, marriage by abduction, education of daughters, spousal communication, and related issues were on the air from 2002 to 2004 in two major languages. Yeken Kignit (“Looking Over One’s Daily Life”) was broadcast in Amharic in 257 episodes; Dhimbibba (“Getting the Best Out of Life”) was broadcast in Oromiffa in 140 episodes.  Broadcast of the radio serial dramas in the two languages began in June 2002.  Quantitative research done in November 2004 found that 63% of new clients seeking reproductive health services at 48 service centers in Ethiopia reported that they were listening to one of the PMC serial dramas.  In fact, 26% of new clients named one of PMC’s programs by name as the primary motivating factor for seeking services.  

Of new clients who cited radio programs as a motivation for seeking services, 96% said that they were motivated by one of PMC’s programs.  About half the population reported being regular listeners.

In just two and a half years of nationwide broadcasting, the following changes were recorded:

· Listeners were 5 times more likely than non-listeners to know 3 or more family planning methods.

· Among married women in the Amhara region who were listeners, there was a 55 percentage point increase in those who had ever used family planning methods, while among non-listeners, the change was only 24 percentage points.  A similar increase occurred among male listeners in the Amhara region.

· Male listeners sought HIV tests at 4 times the rate of non-listeners, and female listeners sought tests at three times the rate of non-listeners.

· The fertility rate in Amhara (the most populous region) fell from 5.4 to 4.3 children per woman.

· Demand for contraceptives increased 157%.

· Spousal communication about family planning issues among married women climbed from 33% to 68%.

· There was a 50% increase in communication between mothers and their children about sexuality issues.

· There was a 16% increase among men in recognizing the importance of girls’ education.

· There was a 38% increase among men in the belief that women are fit to hold public office.

A multiple regression analysis was done to eliminate any effects that such factors as income, educational level, age, marital status, ideal number of children, urban or rural place of residence, ethnic group or language may have had on family planning use or HIV testing, and the results continued to show highly significant effects of the serial drama.

In 2005 and 2006, PMC produced and broadcast a youth-focused radio serialized melodrama to motivate young people to adopt positive behaviors regarding HIV/AIDS, reproductive health and related social issues.  The program, Menta Menged (“Crossroads”), began broadcasting on Radio Ethiopia in March 2005 and was completed in March 2007.  The evaluation of Menta Menged demonstrated that it had significant behavioral effects among listeners. These included the following:

· Listeners were 3.2 times more likely to know about STIs than non-listeners.
· Listeners were 2.5 times more likely to discuss issues relating to HIV/AIDS than non-listeners.
· Listeners were 1.8 times more likely to take measures to protect themselves from HIV/AIDS infection than non-listeners.
· Listeners were 3.2 times more likely to know about voluntary counseling and testing (VCT) than non-listeners.
· Listeners were 1.4 times more likely to be tested for HIV/AIDS than non-listeners.

Mali, Ivory Coast and Burkina Faso

In West Africa, PMC produced a radio serial drama to address issues of child slavery and the link between this problem and poverty-inducing factors, such as unwanted pregnancy and HIV/AIDS.  The radio serial drama went on the air in November 2004 and was completed in October 2005.  The program, Cesiri Tono (“Fruits of Perseverance") was broadcast by 169 community radio stations in Mali, Côte d’Ivoire and Burkina Faso.  The Ashoka Foundation awarded PMC the Changemakers Innovation Award (one of three worldwide) in their global competition for the most creative programs designed to prevent human trafficking.
A random-sample, household evaluation survey was conducted in Mali, Burkina Faso, and Côte d’Ivoire in December 2005 to determine the impact listening to Cesiri Tono had on awareness of and attitudes towards child trafficking and exploitation and its underlying causes in the three countries.  The survey data indicated that the program produced the following results:

MALI 

· 22.4% of respondents listened to the drama.

· Listeners in Mali were half as likely as non-listeners to prioritize educating boys over girls (11% vs. 22%).

· The belief that it is acceptable for women to work outside of the home was 53% higher among listeners than it had been at baseline.

BURKINA FASO 

· 96% of listeners in Burkina Faso could identify at least one place that provides family planning/reproductive health services, compared to 80% of non-listeners.

· CÔTE D’IVOIRE 43% of listeners in Côte d’Ivoire had discussed children’s rights in the 12 months before the end of the program, while only 25% of non-listeners had discussed children’s rights in the same period.

· 32% of listeners in Côte d’Ivoire knew at least three factors that can lead to child trafficking, compared to 14% of non-listeners.

PMC is currently producing its second radio serial drama in Mali, to address family planning, HIV/AIDS and reproductive health, with a special emphasis on female genital mutilation (FGM).  Over 92% of women and girls in Mali have been circumcised, making it the highest rate of FGM in the world.  The new program is called Djigi ma Tignè (“Hope Is Allowed”).

Niger
In March 2005, PMC received USAID funding to implement a two-year radio serial drama project in Niger to address similar issues to those addressed in Mali, Côte d’Ivoire and Burkina Faso.  The program, entitled Gobe da Haske (“Tomorrow Will Be a Brighter Day”) went on the air on February 12, 2006 and was distributed by First Voice International via WorldSpace satellite to community radio stations in Niger.  
The final evaluation provided strong evidence of widespread listenership and significant changes in several indicators among listeners, as opposed to non-listeners. 

· Of all households surveyed, 67.2% were familiar with the serial drama program.

· The vast majority of the listeners (94%) had no education or only primary education.

· 39% of listeners could identify at least three methods of family planning, compared to 10% of non-listeners.

· 23% of listeners knew the link between use of family planning and reducing exploitative child labor, compared to 6% of non-listeners. 

Rwanda
In April 2007, PMC began broadcasting a radio serial drama, Umurage Urukwiye (“Rwanda’s Brighter Future”) to address a combination of issues, including reproductive health, prevention of HIV/AIDS, preservation of wildlife habitat, preservation of natural resources, land conservation, sustainable farming practices, and promotion of civil harmony.  
As part of PMC’s monitoring research, 297 new family planning adopters were interviewed as they left family planning centers in Rwanda during November and December 2007. The research findings included: 

· A total of 169 of these clients, or 57% of them, reported that their decision to visit the clinic was motivated by PMC’s program. 

· 59% of people seeking HIV tests indicated that they were motivated to seek testing by hearing Umurage Urukwiye.
· Of clients seeking prevention of mother to child transmission (PMTCT) services, 40% indicated they had been motivated by PMC’s program
Mexico
In Mexico, PMC is worked with the Adolescent Orientation Center (CORA) of Mexico to produce a radio program for youth.  The program , called Válvula de Escape, Un Espacio sin Censura. Sexo Netas y Preguntas (“Escape Valve, a Space without Censorship. Discussion and Questions about Sex”) was broadcast on Radio Mexiquense in Toluca (Mexico State) during 2007 .
An evaluation of the program was conducted in September 2007 upon completion of the broadcasts. The evaluation consisted of personal interviews with 291 students, age 15-19. The findings indicate significant effects of the program.

· A large majority (70%) of interviewees spontaneously mentioned Válvula de Escape when asked to recall programs about sexuality for youth. An additional 6% recognized Válvula de Escape when asked if they had heard of the program. Hence total awareness of the program among the sample was 76%. Other programs received less than 5% mentions.

· A majority of respondents who were aware of Válvula de Escape had listened to the program (94%), with 4 in 10 tuning in at least once every two weeks.
· In addition to awareness and listening levels, the show scored high levels of “appeal” (91%) and “usefulness” (88%) among listeners.

· Exposed respondents (92%) were significantly more likely than unexposed respondents (83%) to recognize emergency contraception as a form of birth control.

· Significantly more exposed respondents (93%) than unexposed respondents (72%), correctly indicated that a person can’t tell when another person has HIV just by their appearance.

· Exposed respondents were significantly more likely than unexposed respondents to mention sex without a condom (76% vs. 56%), blood transfusions (41% vs. 16%), and needle sharing (34% vs. 19%) as possible modes of HIV transmission. 

· Significantly more exposed respondents (73%) than unexposed respondents (57%), correctly indicated that a person can’t tell when another person has an STD just by their appearance.

Sudan

In August 2006, PMC completed a radio serial drama project dealing with reproductive health issues and elevation of the status of women and girls.  
Highlights of the evaluation of the project in Sudan include the following: 

· There was a consistent increase over the project period in the percentage of the population who believe that female circumcision should be eradicated (from 28.6% to 65.4%).  The qualitative evaluation found that after the broadcast of Ashreat al Amal, listeners overwhelmingly supported eradicating the practice of female circumcision.

· Respondents to the impact evaluation were over 2 ½ times more likely to have discussed HIV/AIDS with their partners after the program than respondents at the baseline.

Brazil
In Brazil, PMC is working in partnership with Comunicarte to assist TV Globo to incorporate social and health issues in its entertainment programs. One of the telenovelas TV Globo produced and broadcast was a 203-episode telenovela titled Páginas da Vida (“Pages of Life”) which completed broadcast in March  2007.  
At the conclusion of the program, women were interviewed at reproductive health clinics throughout Brazil to monitor the effects of Páginas da Vida on decisions to seek family planning services. The data point to the widespread effects of this popular telenovela:  

· 60% of women interviewed watched Páginas da Vida on a regular basis.

· There was more than a 50% increase in knowledge among women interviewed with regard to various reproductive health issues such as: contraceptive methods, family planning, maternal health, maternity/paternity, unwanted pregnancy, adolescent pregnancy, and HIV/AIDS.

· Among viewers interviewed at BEMFAM family planning clinics, 60% of clients age 18-24 said that scenes in Páginas da Vida served as a stimulus for them to seek a health service.

· 65.4% of female viewers interviewed said they would be “more careful” to prevent unwanted pregnancy.
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